NMOAYTEXNEIO KPHTHZ

[ ) ﬁ Epyaotipio AcpdaAsiag Epyaciag & NonTikrig Epyovopiag,
Tu. Mnxavikwv MNMapaywyng & Aloiknong, MNMoAutexveioutroAn, 73100, Xavid

Xavid, 12 deBpouapiou 2010

O¢ua: MpdokAnon cupueToxng o€ dIdkpIon yia Tn oxediaon AoydTutrou (logo) kai Tn
onuioupyia Tou BacikoU pnvupatog (slogan) ota TTAdiola Tou €upwTTAikKoU
mpoypdupartog INFOIL, pe kupio B€ua Tnv acipopia otov KUKAO CwNAG TOU
eAaioAGdou.

To Epyoaotipio Ac@daieiag Epyaciag kar Nontikrig Epyovopiag tou TuApaTog
Mnxavikwv Mapaywyng kai Aloiknong Tou lNMoAutexveio Kprtng, ota TrAaiola Tou
eupwTtraikol Tpoypdpuarog INFOIL, LIFEO8 INF/GR/581 pe TtitTAo “Promoting
sustainable production and consumption patterns: the example of olive oil” 010 oTT0IO
OUMMETEXEI WG OUVTOVIOTNG, UTTORAAEI TTPOCKANGCH YIa TN CUPUETOXN O BIAKPION
OXeTiIkKG pe TN oxedioon Tou Aoyotuttou (logo) kai Tn dnuioupyia Tou PBacikou
MnvUpatog (slogan - oAdykav) Tou TTpoypduuatog. 2tn 8Idkpion €xouv SIKaiwua
OUMUETOXNG ETAIPEIES KAl QUOIKE TTPOCWTTA.

Mpodiaypa@Eéc TWV TTAPAdOTEWV

Ta mapadoTéa, AoyodTUTTO Kal GAGYKAV TOU TTPOYPAUHATOG, Ba TTPETTEl va TTANPOUV TIG
TTAPOKATW TTPODIAYPAPEG:

[podiaypa@éc yia To AoyOTUTIO

1. Kupio Béua cival n «Mpowbnon Acipépwy [Mpotummwy MapaywyAg Kai
KaravdAwong pe mapddeiypa 10 EAaidAado» (BA. cuvnuuévn TtrepiAnyn
QVTIKEIEVOU TTPOYPANMATOG)

2. To akpwvuuio “INFOIL” va guptrepiAapBavetal aTo AoyOTUTIO

3. AvayvwpIoIgoTnTa KOl EUKOAIQ GTNnV atrouvnuoveuon

4. Tlapdadoon Tou AoyOTUTIOU G€ NAEKTPOVIKO apxEio dla@opwy TUTTWYV (raster kai
vector 6TTwg psd, cdr, ind, tif, jpg, png pdf, KATT.) Kat@AANAwV yia TRV Xpron
TOU AOYOTUTTOU 0€ OAa TO EUTTOPIKA AOYIOHIKA

5. Na AngBouv uméywn T1a Aoyotutta EU LIFE, Ecolabel, kai GAAa AoydTutia /
OrfuaTa PE EUpEia Xprjon TTou €Xouv oxéon JE To BEua Tou diaywviguou



[podiaypa@éc yia T0 CAOYKAV

1.

Kupio 6éua civalr n «lMpowbnon Acipépwyv MMpotuttwy MapaywyAg Kai
KatavédAwong pe Tapdadeiypya 10 EAaidAado» (BA. ouvnuuévn TrepiAnwn
QAVTIKEINEVOU TTPOYPANUATOG) OTOXEUOVTAG va TTPOCEAKUOEI
eAAIOKAANIEPYNTEG, EAQIOTTOPAYWYOUGS, KATAVOAWTEG KAl OAOUG TOUG OXETIKOUG
EUTTAEKOUEVOUC HE TO OBéua  Tou eAaioAddou (@opeig, opyaviououg,
OUVETAIPIOWOUG, EVWOEIG KATT.)

2. YTooTApIEN Tou AoyOTUTTOU TOU TTpOoyPANPaTog Kal Tou AoyoTutrou EU LIFE

3. EUKoAia oTnv ammopvnuoveuon

4. Tlapaywyr Tou oAoykav ae EAANvIKN kal AyyAIKr} YAWooa.

KpiThpia aéioAdynong Twv mapadoTéwyv

MNa TNV emAoyn Twv BpaBeiwv Ba An@Bouv uTTéwn Ta TTAPAKATW KPITHPIA:

Mopor oxediaong AoyoTuTrou
AvayvwpioiudTnTa Kal EUKOAIa oTAV atTouvnuéveuon

IkavoTroinon TTpodiaypa®wy dlIaywvIoUoU

Emitpotrn agioAéynong

H emtpot) afloAdynong twv tmmapadotéwv Tou dlaywviopou Ba gival n EmmTpotm
KaBodriynong tou mpoypdupatog. Tnv Emrtpoty atmaptifouv mévre (5) PEAN atmd
OAOUC TOUG E€TAIPOUG TOU TTPOYPAMMATOG TToUu €ival: To [TloAutexveio KpnATtng, 1O
IvoTitouto ENGG kai YTroTpotTikwy Putwyv Xaviwv, n Avarrtuélakn Emixeipnon Arjpou
Moucoupwv kai n HAgiaki A.E. Avarrtuéiakr) Nopou HAeiag.

Apoifii di1dkpiong

2TOUG UTTOWN@IoUG TTou Ba TTPOKPIBoUV Kal CUPQWVA WE Tn OEIpd KATATaéng Toug
aTTd TNV EMTPOTIN aloAdynong Ba atroveunBouv Ta EAC XPNMATIKG Bpafeia:

A’ BpaBeio:  1.500 eupw
B’ BpaBeio:  1.000 gupw
" Bpapeio: 500 eupw

H BpdBReuon Ba AdBel xwpa oTta Xavid Katotiv I00TT0iN0NG TWV UTTOWN@iwv.

O1 uttoyneiétnTeg TOU Oev Ba dloKPIBOUV TTPOKEITAI VO  TTAPOUCIACTOUV OTa
TTapadoTéd TOU TTPOYPAUUATOG



Ei181kéC TTOPATNPACEIC

Ta mapadotéa (AoyoTutto Kal oAdykav) TTou Ba PpaBeuBolv Ba atroTeAéoouv
1I010KTNCia Tou TTpoypdauuartog INFOIL.

To TlMoAutexveio KpAtng dlatnpei 10 OIKAiWPO va XPNOCIUOTIOINCEl PEPOG TWV
TTapadOTEWV CUVOUAOTIKA yIa TIC avAYKEG TOU TTPOYPAUUATOG, av KpIBei o1 auTd
BeATiover Tn AUon Tou A’ Bpafeiou.

AoITrd TTANPOPOPIAKA OTOIXEIO

MAnpogopicc Ba divovralr amd 10 Epyacthpio Acpdieiag Epyaciag kar NontikAg
Epyovopiag, Tu. Mnxavikwv [Mapaywyng kai Aioiknong, [MoAutexveio KpAtng,
MoAuTtexveloUTToAn, 73100 Xavid, KaBwg Kal oTnv 10To0eAida Tou TTPOYPANPATOG:
www.infoil.tuc.gr.

YT1euBbuvog ETmikoivwyviag:
K. EudyyeAog BayyéAoyAou, Email: evag@safety.tuc.gr
TnA: 28210 37550

Kiv: 6948570786

H uttoBoAl Twv Trpoo@opwyv Ba yivel TaXudPOMIKA, WE CUOTNUEVN ETTIOTOAN GTO
Epyaotipio Aco@dAciog Epyaciag kar Nontikng Epyovouiag, otnv Trapatrdvw
Olevbuvaon, péxpl TNV Terdptn 3 MapTiou 2010. O1 uttown@iol KAAoUvVTal KOTd TNV
KatdBeon TNG TTPOCPOPAG va KOIVOTTOIoUV Ta OTOIXEia ETTIKOIVWVIOG TOUG Kal va
EVNUEPWVOUV TOV UTTEUBUVO €TTIKOIVWViaG yéow email otnv TTapatrdvw dieubuvan.

Me ekTipnon,

Ap. Mewpyiog Matraddkng

EmoTtnuovikog YreuBuvog
Mpoypdauuartog INFOIL


http://www.infoil.tuc.gr/
mailto:evag@safety.tuc.gr

MepiAnyn avrikeipévou rpoypdupartog INFOIL

TithAog Tpoypduparog: Promoting sustainable production and consumption
patterns: the example of olive oil

Aidpkela: 36 prveg, 1 lavouapiou 2010 — 31 AekeuBpiou 2012
Etaipol rpoypduuaTog:
1. Technical University of Crete (TUC)

2. National Agricultural Research Foundation (NAGREF)- Institute of Olive tree
and Subtropical plant of Chania (ISPOT)

3. Musuron Municipality Development Enterprise (MUDE)
4. ILEIAKI Development Agency S.A. of local self government (ILEIAKI)

SUMMARY DESCRIPTION OF INFOIL PROJECT

Olive oil cultivation and production has been a traditional agricultural activity
maintained for centuries in Greece and other Mediterranean countries such as ltaly,
Spain, Portugal, etc. The production of olive oil is located mostly at the southern part
of Greece and especially Crete and Peloponnese. The cultivation and production
process causes several environmental aspects in many stages during the entire life
cycle. The most important environmental problems related to the production of olive
oil originate from irrigation and insecticide application matters, quantity and location
of olive oil mills, olive oil milling process, possible content of trace toxic constituents
in olive oil, the negative effect on the environment (e.g. biodiversity) and public health
due to the usage of insecticides during olive tree cultivation and the excessive use of
fertilizers.

Project objectives:

The aim of the project is to promote sustainable production and consumption
patterns using the example of olive oil aiming at the minimization of the
aforementioned environmental impacts, especially in the regions with very high
production. In a previous LIFE — Environment project, implemented by the
coordinating beneficiary, assessed the environmental impacts generated during all
stages of the olive oil life cycle and proposed measures to prevent or reduce these
impacts. The proposed project seeks to communicate these results, educate the
stakeholders on the measures they may take in order to reduce the environmental
impacts related to their activities and generally promote the ecological olive oll
production. Additionally, the project aims to raise consumers’ awareness on the
benefits of choosing products that have been produced following environmental
principles. This project seeks to fill in this information gap and promote the value for
money and the environment from the consumption of ecological products, with the
focus on olive oil. Through the promotion of sustainable production and consumption



patterns, this project will promote the importance of life cycle assessment during the
production and consumption process. This will eventuate at the environmental
impacts identification and prevention. The olive oil production environmental impacts
regard air emissions, wastewater, waste management techniques, etc. Through the
dissemination activities such as training seminars and informational events the
project will promote several aspects regarding EU and Greek environmental policy
and legislation such as:

= Promotion of life cycle thinking during the production and consumption
processes

» Promotion of environmental impacts prevention
= Promotion of the preservation of natural resources, water and energy

=  Promotion of the implementation of Best Available Techniques in production
processes

* Promotion of sustainable waste management

= Promotion of the reduction of greenhouse gases, via the utilization of less
energy intensive practises

= Promotion of soil, surface and groundwater protection
= Promotion of “green products”

There are two main target audience, consumers and producers. The dissemination
volume will be equally distributed among these two axis. Consumers will be informed
about the importance of sustainable production and the biological products.
Producers will be informed around several aspects regarding the cultivation and
production phase. The dissemination activities will inform governmental authorities,
local authorities and other relevant organizations about the importance of sustainable
production and consumption. Among others, this project aims at recruiting new
producers and attracting as much as possible consumers.



